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ATTENDEE
ENGAGEMENT
TRENDS for 2026

designing event experiences
that actvally connect




Thanks for downloading this cheat sheet!
This resource is provided as a follow-up to your
event experience and is intended for your personal
and professional use.

Please don't redistribute, republish, or repurpose the
content without permission.

Thank you for respecting the work that went into this.

~Luke Goetting, LTG Strategy



With great anticipation
comes greal responsibility.

De/iver...and they N remember.

— (uke Goetting 6Ty
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Check You Out!

1794 Attendees

2086 Belly Buttons
35 States

14 Countries
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If you had ached me three years ag0 if

confent mattered more than networking, 1
would have said content for sure.

T think that weke seeing o big chift To more
of our aftendees wonting networking.

_ Katherine Tooley
VP of Global Events at HobSpot '%
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teams

> team svite

> private workshops

% local experiences
e bat or BBQ tour -

N



AT matchmaking
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Vou're not just competing for their Time,
you're competing for their presence. Co earn it.

Give them something to do, not juct abgorb.

(Create momentc that only happen here.
And send Tthem home with a story worth telling.

— (uke Goetting
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um'que

> memory muscle
> ctructured + incentivized
> cponcor + cpeaker infegration
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um'que

» wellness
> cleep, food, cunlight, movement

& built-in recharge time

N



> [mmergsive + hande-on
> active vs ,bas'rive
% choose your path
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T recommendations

Session recommendations

Recommendations Attendee list

© Eastern Time

2 -~
1of15 recommendations =k

Because of Your interest in Accessibill!y and NLP
11:15AM - 12:45 AMET (30 minutes)

Al Text-to-Speech Evolution
@ Symposium Room

12:00 PM - 1:00 pM ET (1 hour)

Multilingual A1 Assistance
@ Room 7

LALET Shealyy
(he/his)

VP, User Experience

From Arlington, VA - 4 common sessions

Shared interests: Agents, Agile, Al
Product Design, Prodyct Management,

4+ ey
Finding recommendations
for you...
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Content is infinite. Community is rare-

The valve now is & room where everyone cares about
the some thing - experts who've been there, peers in

the trenches, and space To really connect.

— (uke Goetting
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> quick-hitfing
> micro-form (PechaKvcha)
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From Gen X to ber AT Bridging Your
Workforce Across Time, Tech & AL

v

« Vou're 51% There —
[et'c Make IT Peal




Luke Goetting

Global Keynote Speaker 4” | Bridging
ea -

THANK YOU!

LukeGoetting.com
| @LukeGoetting.com



https://lukegoetting.com/
https://www.linkedin.com/in/lukegoetting/
mailto:l@lukegoetting.com

